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Editorial Review

Review

""Haig, a marketing consultant, is one of a new breed of writers producing marketing primers for the
hyphenated age of e-marketing. This type of work is characterized by breezily written snippets of success or
failure as either encouragement or admonition for the practitioner or for a new category of reader: the
business voyeur. Thus these works are written in a readable and appealing format, as e-business fables.
Examining 'the 100 biggest branding mistakes of all time, ' Haig organizes these 100 ""failures"" into ten
types, each with its own moral and admonition. These types include classic failures (e.g., New Coke), idea
failures (e.g., R.J. Reynolds' smokeless cigarettes), extension failures (e.g., Harley Davidson perfume),
culture failures (e.g., Kelloggs in India), and technology failures (e.g., Pets.com). The idea behind this work
is that with knowledge these failures can be avoided, but this reviewer regards it as akin to Monday morning
quarterbacking in its validity as an activity. None of this takes away the schadenfreude of this well-written,
quick read. Useful more as a cultural artifact than classroom text, this book could serve as supplementary
reading for advanced marketing courses and for business voyeurs who like a good read. Summing Up:
Recommended. General readers; upper-division undergraduate and graduate students; and practitioners."" --
S. A. Schulman, CUNY Kingsborough Community College

About the Author
Matt Haig is an acclaimed author and journalist. His books include: E-PR: The Essential Guide to Public
Relations on the Internet; Mobile Marketing: the Message Revolution; and The E-marketing Handbook (all
Kogan Page).

Users Review

From reader reviews:

Bettina Cutler:

Have you spare time to get a day? What do you do when you have more or little spare time? Yes, you can
choose the suitable activity intended for spend your time. Any person spent their spare time to take a move,
shopping, or went to the Mall. How about open as well as read a book allowed Brand Failures: The Truth
About the 100 Biggest Branding Mistakes of All Time? Maybe it is for being best activity for you. You
recognize beside you can spend your time with your favorite's book, you can better than before. Do you
agree with their opinion or you have some other opinion?

Viola Waters:

The e-book with title Brand Failures: The Truth About the 100 Biggest Branding Mistakes of All Time
includes a lot of information that you can find out it. You can get a lot of profit after read this book. This
book exist new know-how the information that exist in this publication represented the condition of the
world right now. That is important to yo7u to find out how the improvement of the world. This book will
bring you throughout new era of the glowbal growth. You can read the e-book on your smart phone, so you
can read the item anywhere you want.



Denise Rutledge:

Are you kind of busy person, only have 10 as well as 15 minute in your day time to upgrading your mind
proficiency or thinking skill even analytical thinking? Then you are having problem with the book compared
to can satisfy your short period of time to read it because all of this time you only find book that need more
time to be learn. Brand Failures: The Truth About the 100 Biggest Branding Mistakes of All Time can be
your answer as it can be read by you who have those short spare time problems.

Susan Ross:

With this era which is the greater individual or who has ability to do something more are more valuable than
other. Do you want to become among it? It is just simple method to have that. What you have to do is just
spending your time little but quite enough to possess a look at some books. One of many books in the top list
in your reading list is actually Brand Failures: The Truth About the 100 Biggest Branding Mistakes of All
Time. This book that is certainly qualified as The Hungry Hillsides can get you closer in turning into
precious person. By looking upward and review this publication you can get many advantages.
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