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The secret to movement marketing?

Your customerswant to make a difference

“Scott Goodson and his StrawberryFrog colleagues have found the secret to
plugging into Purpose with a capital P: find out what moves people to action,
then create away to support and enhance that movement with your product,
service, or craft. | call that awinning strategy.”

—Daniel H. Pink, author of Drive and A Whole New Mind

“Want to change your customers’ buying habits? Want to change the world? Stop
marketing, read this book, roll up your sleeves, and start a movement.”
—Sally Hogshead, author of Fascinate and creator of HowT oFascinate.com

“Essential stuff. One of the smartest thinkers on branding on one of the most
important developments in that critical intersection between culture and
marketing.”

—Adam Morgan, author of Eating the Big Fish and The Pirate I nside

“A well-researched and insightful book that will hopefully spark a movement
against traditional, stodgy marketing. A must-read for the new generation of
marketers who will be defining tomorrow’ s marketing landscape.”
—Boutros Boutros, Senior Vice President, Emirates Airline

About the Book:

Movement marketing is changing the world. It s the new way forward for anyone
trying to win customers’ loyalty, influence public opinion, and even change the
world. In Uprising, Scott Goodson, founder and CEO of StrawberryFrog, the
world’ sfirst cultural movement agency, shows how your idea or organization can
successfully ride this wave of cultural movements to authentically connect to the
lives and passions of people everywhere.
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We are in the midst of aprofound cultural transformation in which technology is
making it easier than ever for anyone to share ideas, goals, and interests.
Working with companies and brands ranging from SmartCar to Pampersto Jim
Beam to India’ s Mahindra Group, StrawberryFrog and Goodson have led a
paradigm focal shift away from one-on-one selling to sharing.

Using client case studies and contributions from a global team of movement
marketing forerunners—among them, political guru Mark McKinnon; Lee Clow,
creative chief at TBWA/Chiat/Day; Apple evangelist Guy Kawasaki; and Marty
Cooke, who helped make yellow LIVESTRONG bracel ets synonymous with the
fight against cancer—Goodson details why and how individuals and companies
are embracing the movement phenomenon. He then applies these insights to
practical steps that you can take right now to reach people through what matters
most to them, including:

- Stop talking about yourself—Iet the movement control your message

- Home in on the core objectives of your concept or brand—and align these
values with what people are for (or against)

- “Light the spark”—create a culture within your organization that can embrace
and drive a movement

- Leverage your assets—content, events, expertise, connecting platforms—to
give people tools to spread your gospel

- Adjust conceptsto travel across borders and link people across cultural
boundaries

The examples and guidance in this book will prepare you to find, connect to, and
even lead the next big movement. What happens next is up to you. Get up. Go
out. And create a brand Uprising of your own.
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The secret to movement marketing?

Your customerswant to make a difference

“Scott Goodson and his StrawberryFrog colleagues have found the secret to plugging into Purpose with a
capital P: find out what moves people to action, then create away to support and enhance that movement
with your product, service, or craft. | call that awinning strategy.”

—Dani€dl H. Pink, author of Drive and A Whole New Mind

“Want to change your customers’ buying habits? Want to change the world? Stop marketing, read this book,
roll up your sleeves, and start a movement.”
—Sally Hogshead, author of Fascinate and creator of HowT oFascinate.com

“Essential stuff. One of the smartest thinkers on branding on one of the most important developmentsin that
critical intersection between culture and marketing.”
—Adam Morgan, author of Eating the Big Fish and The Pirate Inside

“A well-researched and insightful book that will hopefully spark a movement against traditional, stodgy
marketing. A must-read for the new generation of marketers who will be defining tomorrow’ s marketing

landscape.”
—Boutros Boutros, Senior Vice President, Emirates Airline

About the Book:

Movement marketing is changing the world. It’ s the new way forward for anyone trying to win customers
loyalty, influence public opinion, and even change the world. In Uprising, Scott Goodson, founder and CEO
of StrawberryFrog, the world' s first cultural movement agency, shows how your idea or organization can
successfully ride this wave of cultural movements to authentically connect to the lives and passions of people
everywhere.

We are in the midst of a profound cultural transformation in which technology is making it easier than ever
for anyone to share ideas, goals, and interests. Working with companies and brands ranging from SmartCar
to Pampers to Jim Beam to India’ s Mahindra Group, StrawberryFrog and Goodson have led a paradigm focal
shift away from one-on-one selling to sharing.

Using client case studies and contributions from a global team of movement marketing forerunners—among
them, political guru Mark McKinnon; Lee Clow, creative chief at TBWA/Chiat/Day; Apple evangelist Guy
Kawasaki; and Marty Cooke, who helped make yellow LIVESTRONG bracel ets synonymous with the fight
against cancer—Goodson details why and how individuals and companies are embracing the movement
phenomenon. He then applies these insights to practical steps that you can take right now to reach people



through what matters most to them, including:

- Stop talking about yourself—Ilet the movement control your message

- Homein on the core objectives of your concept or brand—and align these values with what people are for
(or against)

- “Light the spark”—create a culture within your organization that can embrace and drive a movement

- Leverage your assets—content, events, expertise, connecting platforms—to give people tools to spread
your gospel

- Adjust concepts to travel across borders and link people across cultural boundaries

The examples and guidance in this book will prepare you to find, connect to, and even lead the next big
movement. What happens next is up to you. Get up. Go out. And create a brand Uprising of your own.
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Editorial Review
About the Author

Scott Goodson isthe founder of the pacesetting global marketing/advertising agency, StrawberryFrog. He
has built some of the world’s most iconic brands, lectured at Cambridge University, Columbia Business
School, and addressed marketing and communications conferences around the world. Follow him
@ScottFrog.

Users Review
From reader reviews:
Elizabeth Ashton:

Here thing why this specific Uprising: How to Build a Brand--and Change the World--By Sparking Cultural
Movements (Business Books) are different and reliable to be yours. First of all studying a book is good
neverthelessit dependsin the content from it which is the content is as yummy as food or not. Uprising: How
to Build a Brand--and Change the World--By Sparking Cultural Movements (Business Books) giving you
information deeper including different ways, you can find any e-book out there but there is no guide that
similar with Uprising: How to Build a Brand--and Change the World--By Sparking Cultural Movements
(Business Books). It gives you thrill examining journey, its open up your personal eyes about the thing that
will happened in the world which is maybe can be happened around you. Y ou can easily bring everywhere
like in park your car, café, or even in your method home by train. For anyone who is having difficultiesin
bringing the imprinted book maybe the form of Uprising: How to Build a Brand--and Change the World--By
Sparking Cultural Movements (Business Books) in e-book can be your option.

William Nelson:

The publication with title Uprising: How to Build a Brand--and Change the World--By Sparking Cultural
Movements (Business Books) has alot of information that you can learn it. Y ou can get alot of help after
read this book. That book exist new know-how the information that exist in this guide represented the
condition of the world at this point. That isimportant to yo7u to find out how the improvement of the world.
This specific book will bring you with new era of the syndication. Y ou can read the e-book on the smart
phone, so you can read that anywhere you want.

Andres Edeman:

Isit you actually who having spare time then spend it whole day by simply watching television programs or
just lying down on the bed? Do you need something new? This Uprising: How to Build a Brand--and Change
the World--By Sparking Cultural Movements (Business Books) can be the respond to, oh how comes? It'sa
book you know. Y ou are and so out of date, spending your free time by reading in this brand new erais



common hot a nerd activity. So what these publications have than the others?

Algandro Colon:

Do you like reading a reserve? Confuse to looking for your chosen book? Or your book was rare? Why so
many concern for the book? But any people feel that they enjoy with regard to reading. Some people likes
studying, not only science book but in addition novel and Uprising: How to Build a Brand--and Change the
World--By Sparking Cultural Movements (Business Books) or even others sources were given know-how for
you. After you know how the fantastic a book, you feel want to read more and more. Science guide was
created for teacher as well as students especially. Those guides are helping them to put their knowledge. In
different case, beside science guide, any other book likes Uprising: How to Build a Brand--and Change the
World--By Sparking Cultural Movements (Business Books) to make your spare time much more colorful.
Many types of book likethis.

Download and Read Online Uprising: How to Build a Brand--and
Change the World--By Sparking Cultural Movements (Business
Books) By Scott Goodson #P02DXQAI1803



Read Uprising: How to Build a Brand--and Changethe World--By
Sparking Cultural M ovements (Business Books) By Scott Goodson
for online ebook

Uprising: How to Build a Brand--and Change the World--By Sparking Cultural Movements (Business
Books) By Scott Goodson Free PDF dOwnlOad, audio books, books to read, good books to read, cheap
books, good books, online books, books online, book reviews epub, read books online, books to read online,
online library, greatbooks to read, PDF best books to read, top books to read Uprising: How to Build a
Brand--and Change the World--By Sparking Cultural Movements (Business Books) By Scott Goodson
books to read online.

Online Uprising: How to Build a Brand--and Change the World--By Sparking Cultural
M ovements (Business Books) By Scott Goodson ebook PDF download

Uprising: How to Build a Brand--and Change the World--By Sparking Cultural M ovements (Business
Books) By Scott Goodson Doc

Uprising: How to Build a Brand--and Change the World--By Sparking Cultural M ovements (Business Books) By Scott
Goodson Mobipocket

Uprising: How to Build a Brand--and Change the World--By Sparking Cultural M ovements (Business Books) By Scott
Goodson EPub

P02DXQAI803: Uprising: How to Build a Brand--and Change the World--By Sparking Cultural Movements (Business
Books) By Scott Goodson



